
St. Xavier’s College, Mahuadanr 

Latehar- 822119, Jharkhand 
 

  Crosscutting issues addressed in the Curriculum: Professional Ethics 

 

Sl. No. Course integrated in 

Curriculum 

Programme Enrichment provided Link 

1.  Skill Enhancement 

Course 

 

B.Com. Accounts Skill enhancement courses 

provide positive impact on 

personal growth. Participants 

experience improved 

problem-solving abilities, 

adaptability, resilience, and a 

growth mindset, which can 

benefit them not only in their 

professional lives but also in 

their personal lives. 

 

http://www.sxcm.co.in/crit

eria_1/1.3.1/1.Professional

%20Ethics/1.%20Skill%20

Enhancement%20Course.p

df 

 

2.  Income-Tax Law and 

Practice 

 

B.Com. Accounts Students develop effective 

communication skills to 

interact with clients, tax 

authorities, and other 

stakeholders, while also 

understanding the ethical 

considerations in income tax 

practice. 

http://www.sxcm.co.in/crit

eria_1/1.3.1/1.Professional

%20Ethics/2.%20Income

%20Tax%20Law%20&%

20Practice.pdf 

 

3.  Human Resource 

Management 

 

B.Com Accounts Students  become aware of 

the legal and ethical 

dimensions of HRM, 

including employment laws, 

equal employment 

opportunity, diversity and 

inclusion, privacy, and 

confidentiality. They also 

understand the importance of 

compliance with laws and 

ethical principles in HRM 

decision-making 

 

http://www.sxcm.co.in/crit

eria_1/1.3.1/1.Professional

%20Ethics/3.%20Human

%20Resource%20Manage

ment.pdf 

 

4.  Entrepreneurship 

 

B.Com Accounts Entrepreneurship often 

emphasizes the importance of 

ethical behaviour and social 

responsibility. Students learn 

about the ethical challenges 

in business and how to 

integrate social and 

environmental considerations 

into their ventures. 

http://www.sxcm.co.in/crit

eria_1/1.3.1/1.Professional

%20Ethics/4.%20Enterpre

neureship.pdf 
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5.  Computer 

Applications in 

Business 

 

B.Com. Accounts  Students become aware of 

ethical and legal 

considerations related to 

computer applications in 

business like data privacy, 

intellectual property, cyber 

security, and responsible use 

of technology in a business 

context. 

http://www.sxcm.co.in/crit

eria_1/1.3.1/1.Professional

%20Ethics/5.%20Compute

r%20Application%20in%2

0Business.pdf 

 

6.  Corporate Accounting 

 

B.Com. Accounts Students become able to 

make appropriate accounting 

entries and adjustments for 

different business 

transactions. 

http://www.sxcm.co.in/crit

eria_1/1.3.1/1.Professional

%20Ethics/6.%20Corporat

e%20accounting.pdf 

 

7.  International Business 

 

B.Com. Accounts Students are familiar with 

ethical issues and challenges 

in international business, such 

as bribery, corruption, labour 

practices, and environmental 

sustainability. They 

understand the importance of 

responsible business conduct 

and the implications of 

unethical behaviour. 

http://www.sxcm.co.in/crit

eria_1/1.3.1/1.Professional

%20Ethics/7.%20Internati

onal%20Business.pdf 

 

8.  Principles of 

Marketing 

 

B.Com Accounts Students become aware of 

ethical issues and social 

responsibilities associated 

with marketing activities. 

This includes understanding 

the impact of marketing on 

society, consumer rights, and 

sustainable marketing 

practices. 

http://www.sxcm.co.in/crit

eria_1/1.3.1/1.Professional

%20Ethics/8.%20Principle

%20of%20Marketing.pdf 

 

9.  Business 

Communication 

 

B.Com. Accounts Business communication 

adheres to ethical standards 

and legal guidelines topics 

such as plagiarism, 

intellectual property, privacy, 

and ethical decision-making 

in communication. 

http://www.sxcm.co.in/crit

eria_1/1.3.1/1.Professional

%20Ethics/9.%20Business

%20communication.pdf 

 

10.  Mushroom Culture 

Technology 

B. Sc. Botany Students may learn about the 

economic aspects of 

mushroom cultivation, 

including business planning, 

http://www.sxcm.co.in/crit

eria_1/1.3.1/1.Professional

%20Ethics/10.%20Mushro

om%20Cultivation%20Te
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marketing strategies, and 

market trends. 

chnology.pdf 

 

11.  Horticultural 

Practices & Post 

Harvest 

Technology 

B. Sc. Botany The course provide insights 

into marketing horticultural 

produce, both locally and 

internationally, considering 

market demands, regulations, 

and export standards. 

http://www.sxcm.co.in/crit

eria_1/1.3.1/1.Professional

%20Ethics/11.%20Horticu

lture%20practices.pdf 

 

12.  Elementary 

Computer 

Application 

Software 

BA/B.Sc. /B.Com 

SEM III (SEC I) 

Student understand the 

importance of ethical and 

legal behavior concerning 

software usage, copyright, 

and intellectual property 

 

http://www.sxcm.co.in/crit

eria_1/1.3.1/1.Professional

%20Ethics/12.%20Elemen

try%20computer%20appli

cation.pdf 

 

13.  Research 

Methodology 

B. Sc. Botany Students become aware of the 

ethical considerations in 

research, such as obtaining 

informed consent, 

maintaining confidentiality, 

and avoiding plagiarism. 

 

http://www.sxcm.co.in/crit

eria_1/1.3.1/1.Professional

%20Ethics/13.%20Researc

h%20Methodology.pdf 

 

14.  Plant 

Biotechnology 

B. Sc. Botany Students comprehend the 

ethical, legal, and social 

implications of genetically 

modified organisms (GMOs) 

and their potential impact on 

agriculture, food security, and 

the environment. 

 

http://www.sxcm.co.in/crit

eria_1/1.3.1/1.Professional

%20Ethics/14.%20Plant%

20Biotechnology.pdf 
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Sl. No. Supporting Documents Link 

BOOK 

1.  Professional Ethics & 

Human Values 

https://www.sxcm.co.in/criteria_1/1.3.1/1.Professional%20Ethics/1.%

20Professional%20Ethics%20&%20Human%20Values-

%20Book.pdf 

CODE OF CONDUCT 

2.  Students’ Code of 

Conduct 

https://www.sxcm.co.in/criteria_1/1.3.1/1.Professional%20Ethics/2.%

20Students'%20Code%20of%20Conduct.pdf 

POLICY 

3.  IPR Policy https://www.sxcm.co.in/Policy/IPR.pdf  

AWARENESS PROGRAMMES/ ACTIVITIES 

4.  IPR Reports https://www.sxcm.co.in/criteria_1/1.3.1/1.Professional%20Ethics/3.%

20IPR%20%20Reports.pdf 

5.  Anti-Ragging & 

Discipline Committee  

https://www.sxcm.co.in/criteria_1/1.3.1/1.Professional%20Ethics/4.%

20Anti%20Raggang%20&%20Discipline%20Committee.pdf 
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